Purpose -There are several basic, and at times minor, pedantic principles required to successfully publish in good-quality international peer-reviewed journals. These are what the author calls the "rules of the game". Many are so basic, so taken-for-granted, tacit knowledge, that at times supervisors do not tell their students about them. The paper aims to discuss this issue.
I have organised the 100 rules into six sections. They start with some high-level general advice on conducting research and being a researcher (11 rules). Then I deal with some principles in designing the research (20 rules). It is not enough to conduct excellent research. Authors must sell their work by writing in a convincing and compelling manner. The quality of the writing is more than half the battle in successful publishing. Section 3 therefore has the largest number of rules (39 rules). Section 4 covers conferencing research (six rules), as a precursor to getting research published (Section 5, 17 rules). The challenging issue of co-authoring is covered in Section 6 (six rules). The rules conclude with some repetition, the most important rule of all (one rule) ( Table I ).
Rule No. Rule Description ① Overall 1 Enjoy your research It is hard to be good at something you don't enjoy. The more you do research, the more you will enjoy it (in a pain-pleasure kind of way!) 2
Play to your strengths Use your expertise (e.g. proficiency in another language, access to data, methodological expertise, etc.) for research purposes. Be opportunistic. (While also getting out of your comfort zone and developing your expertise) 3
Take ownership/ responsibility for your research Do not blame your supervisor/your co-authors/reviewers/editors. You are responsible for your research. Reviewers/editors not valuing your research suggest you have not sold them the research (see Bartunek et al., 2006; Faff, 2015) 4 Aim to become known in the literature
Think about your positioning in the literature. Do not spread yourself too thinly or you will not develop a reputation for expertise in an area. Pick two to five areas, at least one of which should be mainstream in your discipline 5 Do not be known for being a one-trick pony Do not plough too narrow a furrow so that you get known for only one area and you develop a reputation for mining one area excessively 6
Develop a publication strategy/plan
Issues to consider include where you want to position yourself in the literature, what type of research you are interested in and whether your research complements your teaching. Look at other researchers' profiles for ideas of what a good publication strategy/ plan might look like. Their university profile, Google Scholar, or in the absence of a Google Scholar profile, Publish-or-Perish (Harzing, 2018) or Scopus, are good sources 7
Develop publication targets It can be motivational to have quantified targets, such as the number of refereed journal articles to publish a year in a journal of specified quality 8
Prepare a pipeline Document your research projects in the form of a pipeline, identifying projects from start to finish, in terms of stages of completion. Having projects at various stages in the pipeline is ideal. (see Lebo, 2016) 9 Learn to juggle research and other demands (e.g. teaching)
Productive researchers train themselves to do their research while having to deal with other aspects of their job. They prioritise. Rule No. 32 "Snack and binge" is also relevant here 10
Find a critical friend Before submitting your work, have a critical friend give you feedback (and vice versa). If English is not your first language, a native-English speaking critical friend is advantageous. Rule No. 94 "Co-author" is also relevant here 11
Be careful with research funding "Chalk-and-talk" disciplines (such as my own) do not require much funding (conversely, in STEM (science, technology, engineering (continued ) Bartunek et al., 2006; Davis, 1971; Faff, 2015) 13 Pick narrow, deep topics Research topics that are narrow and deep are more likely to make a substantive contribution to the literature. This rule is not the same as Rule No. 5 "Don't be known for being a one-trick pony" which relates to an area of research rather than an individual topic for a paper 14
Look at other papers to ensure yours meets the requirements and standards
You are not the first researcher in the world. You don't have to reinvent the wheel. Look at other top-class research. Learn what's good from the work of top-class academics (see Bem, 1995 Bem, , 2003 Echambadi et al., 2006; Evans et al., 2015) 15 Make a substantive contribution to the prior literature Minor additions (nudges) to the prior literature, for example, in the form of a new variable, or replicating research in another country, are unlikely to be deemed substantive contributions. "It takes just as much time to write an unimportant paper as an important one" (Davis, 2001) . Document the number of contributions (see Bergh, 2003; Corley and Gioia, 2011; Ireland, 2009; Rynes, 2002; Whetten, 1989) 16 Find ways of contributing to the prior literature
There are different approaches to finding ways to contribute to the literature, such as gap-spotting and problematising (see Alvesson and Sandberg, 2011; Locke and Golden-Biddle, 1997; Sandberg and Alvesson, 2011) Colquitt and Zapata-Phelan, 2007; Feldman, 2004b; Mayer and Sparrowe, 2013; Sutton and Staw, 1995; Weick, 1995) Make the conceptual leap In qualitative research, abstract ideas/concepts from the data to a higher level. For example, move from Level 1 coding to Level 2 coding to higher level more abstract takeaways (see Klag and Langley, 2013) 30 Make the particular the general
Find ways of generalising from the specific context of your research (Parker and Northcott, 2016) . This not only is especially relevant to qualitative research, but also has implications for quantitative research. This rule nicely contrasts with (but does not contradict) Rule No. 40 "Move from the general to the particular" (see Bansal and Corley, 2011; Köhler, 2016; Pratt, 2009; Rynes and Gephart, 2004) Write quickly (quick and dirty). Refine and edit multiple times (prink and preen) (see Belcher, 2014) 34 Write for an international audience Think globally. Journal readers come from many countries. Make sure your research is written in a way that it of interest to, and can be followed by, a wide audience (see Eden and Rynes, 2003; George, 2012) 35 Know your audience Write persuasively for your target audience to ensure editors/ reviewers/readers buy your ideas. Rule No. 36 "Tell a good story" is also relevant here (see Faff, 2015) (continued ) Write clearly The writing should be clear and easy to follow so that, say, a finalyear undergraduate can understand it. "Our rich data and carefully executed analysis will be as naught if we cannot somehow make it speak" (Klag and Langley, 2013, p. 149) . Read your work out loud to hear whether it sounds good. Rule No. 54 "Avoid complex words" is also relevant here (see Gardiner and Kearns, 2010; Morley, 2018; Ragins, 2012; Sword, 2012) (continued ) Faff, 2015) . An alternative exercise is to summarise your work in 1/3/5 min versions 64
Learn the craft of writing abstracts Some journals provide guidance on how to write an abstract (see Koopman, 1997) 65 Avoid citing other papers and using unfamiliar acronyms in your abstract
An abstract is often presented separately from the article, so it must be able to stand alone. For this reason, references should be avoided, but if essential, then cite the author(s) and year(s). Also, nonstandard or uncommon abbreviations should be avoided, but if essential they must be defined at their first mention in the abstract. This advice is taken from the style guidelines of the journal, Accounting Organizations and Society 66
Label variables/constructs consistently Changing labels confuses readers, e.g. "board size"/"size"; "board experience"/"experience". When "size"/"experience" is used does it refer to "board size"/"board experience" or something else (e.g. "firm size"/"director experience")? 67
Sequence variables/ constructs consistently It also confuses readers to switch the sequencing of lists within the research, including within tables. Be pedantic in being consistent ④ Conferencing research 68 Apply citation and referencing style guidelines perfectly
Apply the style guidelines of the journal, in terms of citations and references, to the last full stop, comma and brackets. Check when to use "and" vs "&". Some journal reviewers start by looking at the references, checking if they are in good shape. Poor referencing may create the impression that it is a "Reject" paper 69
Include issue number, as well as volume number, in your references
When the issue number is missing, it can take frustratingly longer for readers to find the paper in the electronic systems of their university 70 Conference your research Conferencing your work is a precursor to publication. It is a means of obtaining feedback and improving your work before sending it out for review. If you are presenting in a conference session, you should stay for the whole session. Show interest in the other papers in the session. Engage with your fellow presenters. When attending other sessions, discretely move between sessions, between papers. Don't move in the middle of the presentation of a paper 71
If you are presenting, do a practice run (or two) in advance c Rehearsing your presentation in advance (rather than winging it) and speaking it aloud may highlight problems/opportunities that might not otherwise be evident. Rehearsing also facilitates an advance check on both timing and time 72
Choose to attend conference sessions based on quality of presenter, not just topic
The quality of the research can be more important than the topic. Conferences are opportunities to learn from the best researchers 73 Look for and give feedback Find opportunities for obtaining feedback on your research at conferences, at seminars, from visiting scholars to your university. Find opportunities for providing feedback at conferences and at seminars (continued ) Table I . Keep a note of feedback Ask a friend to keep a record of the questions and discussion at your session. Open your mind to accepting and responding to the feedback. Do not be defensive. In revising your paper, address issues raised. Reviewers for your paper may be in the audience. Rule No. 87 "Embrace the reviewers' comments with a positive mindset" is also relevant here 75 Network Use conferences to expand your network of contacts. It can be useful to be known in your academic community. If you are lucky, you might find a co-author at a conference. Your reviewers might be at the conference. You might keep a record of your network ⑤ Publishing research 76 Do not jump the gun d Papers should be polished and ready for submission before being submitted. Submitting too early will waste everyone's time and end up as a reject 77
Take care in choosing your name for publication
Choose as distinctive a name as possible. Use middle initials (e.g. Niamh M. Brennan). If you have a double-barrel surname, insert a hyphen between the two, so they stay together as your surname (e.g. Encarna Guillamon-Saorin). Some people's names are common (e.g. John Smith). Here is a distinctive name: Alice-Liang Xu 78
Make sure your paper is a good fit for your target journal
Fit is more important than ranking of the journal. Target the top journal with which your paper has a fit. In the absence of fit, your paper risks being desk rejected. You need to be familiar with the ethos of your target journal. Read the aims and objectives of the journal carefully (see Reuber and Sharma, 2013) 79 Do not publish in or cite pay-to-publish journals Pay-to-publish journals can damage your reputation (see Bealls, 2018) 80 Hook into the journal's "back yard e "
If your paper is a good fit, it should be possible to connect your paper with prior research published in the target journal (see Grant and Pollock, 2011) 81 Cite papers from the target journal
If your paper is a good fit, it should be possible to find relevant papers in the target journal to cite. If you cannot find relevant papers, it suggests it is the wrong target journal 82
Examine how other papers in the target journal are structured Deconstruct other papers in the target journal section-by-section, paragraph-by-paragraph, sentence-by-sentence. Be forensic in your analysis. Rule No. 14 "Look at other papers to ensure yours meets the requirements and standards" is also relevant here (see Anglim, 2013; Reuber and Sharma, 2013) 83 If the journal requires a cover letter, make sure to write a compelling letter Some journals require a cover letter to the editor. A few publishers provide guidance on how to write cover letters (see Mudrack, 2015; Stolowy, 2018) 84 Overcome your fear of rejection All top authors have experienced rejection. , the most highly cited and influential paper in my discipline, was rejected by The Accounting Review (Ball and Brown, 2014, p. 17) .
There is no shame in rejection. Some academics have even published their "CVs of failure" 85
Have Plan B in case your paper is rejected
Have an alternative target journal in mind in the event your paper is rejected 86
Understand why you got a desk rejection and learn from it A desk rejection occurs where the editor does not consider your paper suitable to send out to review. Fit with the objectives of the journal and poor writing are two common causes of a desk reject (see Craig, 2010; Stolowy, 2017) 87 Embrace the reviewers' comments with a positive mindset Reviewers give you their expertise free. They are trying to help you, though this may not always be apparent, especially if comments are (continued ) Bergh, 2002; Carpenter, 2009; Harrison, 2002; Rynes, 2006a, b; Seibert, 2006) 88 Address (almost) every reviewer comment in a revise-and-resubmit
Respond to reviewers' comments, point-by-point, sentence-bysentence and phrase-by-phrase. Make it easy for reviewers to follow how you have addressed their comments. I find a two-column reviewer comment-author response table format useful (see Agarwal et al., 2006; Bergh, 2002; Michelon, 2018; Rynes, 2006a, b; Seibert, 2006; Shaw, 2012) It is not enough to read and know these rules. They must be applied in practice, which is a lifelong learning process. As Kavanagh and Scally (2018, pp. 8-9) observe, "games are epistemologically beyond the compass of lists and definitions and can only be properly known through playing. Games are phenomenological practices as they emotionally engage players, giving them a meaningful experience and opportunity to express themselves". A checklist (Appendix) helps the authors self-assess their own work for application of the rules. Make sure you can answer "yes" to (almost) all the rules (as appropriate) before you submit your manuscript for review. This is a high-level introduction/summary. For each rule, there are swathes of additional resources available to obtain greater depth of understanding of each rule.
My list of 100 rules is not exhaustive. For example, research integrity is critical, but is only touched on in these rules. These rules do not guarantee success in the world of academic international peer-review publishing. If properly used, they should ensure the research meets some basic requirements for top-quality publishing.
Bamber ( (2012, 2014) and Parker (2012 Parker ( , 2015 are amusing takes on the rules of the game in academic life.
I have written this paper in the hope that some or all of it may prove to be a game changer for readers.
Notes
1. I use the phrase "rules of the game" tongue-in-cheek, capturing theoretical physicist Edward Teller's sentiment that (pure) research "is a game, is play, led by curiosity, by taste, style, judgment, intangibles" (cited in Reagan, 1967 Reagan, , p. 1383 . Kalfa et al. (2018) have a darker take on playing the game in academia. 
